Project 4

The first part of this assignment asks you to design your own advertisement, using the information and principles concerning persuasion, writing, and visual design that we have covered in the course. The second part is a discussion of how and why you designed your ad as you did. 

The purposes of this assignment are multi-fold. First, the project will give you further opportunity to hone your writing craft; second, it gives you the opportunity to combine print with visual and audio media. Additionally, the assignment requires you to think creatively about audience. Lastly, the assignment will show you that the work of persuasion is a subtle and complex matter. Your audience cannot be forced; you have to get them to want to persuade themselves.

For your ad, you will need to conceive of a product or service, or a social/political message, and design an effective advertisement. If picking a product or service, you must pick a brand of your own conception rather than an already-existing brand. For example, if you are doing vodka, don’t do Absolut or Skyy. Create your own brand, and create its identity (or “soul,” as some advertising executives put it.) Be creative—remember, a good brand name and identity is very important. If you are doing a social or political message, you can tap into an existing issue, but your approach needs to be fresh enough that it doesn’t seem derivative or imitative. 
As you design your ad, I will expect you to draw on all that we have learned in the class about what makes communication and persuasion effective. You might go back through the readings and make a list of 6 or 7 things that stand out to you as being particularly important and effective, and as being most applicable to what you are trying to do. 

This assignment has four parts:

Part A—Market Research (worth 10% of overall final grade)

This is your Design Plan for your project. Do an analysis of your possible audience, forum, and competition. For audience, this includes who they might be (be wary of being too broad, but also avoid being overly narrow), and what they are like—income or class level, interests, attitudes, etc. Also, look at your competition. Where are they advertising, and what kind of advertising do they do (magazine, radio, sponsorships, etc.)? How will your advertisement compare? You will want to spend a little time brainstorming this, and you may want to do a little research. Don’t be surprised if doing this exercise aids you in generating ideas. You can also discuss these ideas as part of your Explication. The Design Plan should be 1 ½ -2 pages, typed, double-spaced. 
Due: Friday, November 19th

Part B—Your Ad (worth 60% of overall find grade)

How you design your ad is up to you. I’m giving you a great deal of leeway for this part of the assignment. Your ad should conform to the conventions for the medium you choose. If print-based, like a magazine ad, it should be a page or two. If video-based, it should be 30 seconds to a minute. If sound-based, like a radio ad, it should also be 30 seconds to a minute. 

Hint: While doing this part of the assignment, consider keeping a notebook and writing down your thought processes when good ideas come up, important decisions or key revisions, and so forth. This will make writing the Explication easier for you as you will have material ready to build on. 
Rough draft:  Due on day of presentation (e-mail it to me) 
Final draft: Due on December 14th or 15th with Part C (e-mail both to me) 
Part C—Your Explication (worth 20% of overall grade)
In this part of the paper, you are going to explain in detail the design, purpose, and techniques that go into your ad. In other words, you are discussing what problems you faced, what decisions you made, what your reasons are for making one choice over another, what techniques you used and why, etc. When I read your explanatory essay, I want to see how well you understand the complexities and nuances of writing, persuasion, and design. Obviously, you can’t cover absolutely everything, so you might want to make a list of the most important things, and address them in appropriate detail. Length should be 3-4 pages, typed, double-spaced. I will be your audience. 
Due: Due on December 14th or 15th with final draft of Part B (e-mail both to me)
Part D—Your Presentation (worth 10% of overall grade)
You will also prepare a presentation to the class about the ad you have designed. It will follow this scenario:
You are a hopeful advertising representative seeking employment at a well-established advertising agency. You have managed to score an interview with the executive board and decide to present an ad you designed for a former client to demonstrate that you are the best candidate for the job. The board wants an agent who can effectively grasp his/her particular audience while conveying a successful message to that audience by choosing the best medium and context for it.

You will prepare a five (5) minute presentation explaining your ad and the thought process behind it (how you conceived your audience, selected your medium, constructed the message, etc.) There will then be a five (5) minute Q&A session where the board will ask you questions that arose from your presentation. The board will then vote on the best presentation out of the five presenters for that day. 
The person who is selected to be “hired” will receive a bonus of half a letter grade on a project of his/her choice: Project 1, Project 2, or Project 3. (For example, a C+ will become a B, a B- will be a B+, etc.) This bonus cannot be applied to Project 4. There will be four “hired” interviewees total, one per presentation day. 
Also, as there are consequences if you are late to or miss a board meeting, if you miss a class during these presentations (unless you have a valid excuse and e-mail me beforehand), points will be deducted off your final grade for the project. 

Presentation Dates: December 3rd, 7th, 8th, and 10th 
